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MULTIMEDIA DESIGN PROXEMICS IN THE
ORGANIZATION OF TRADE EXPOSITION AS A
SOCIOCULTURAL PHENOMENON

Summary: The article deals with the relationship be-
tween space, time and communication in the context of
a trade exposition. The role of proxemics, studying the
use of spatial relationships in the process of communi-
cation, as well as the concept of “affordance”, defining
the ways of using space, are analysed. Particular attention
is paid to scenario-based design, which allows to create
products meeting the users’ needs. In modern shopping
centres, social interaction occurs, and companies actively
use gaming scenarios to attract and engage customers.
Learning to interact happens through a variety of chan-
nels, with social media and peer-to-peer interaction play-
ing an important role. In peer-to-peer manufacturing,
producers collectively create a product by participating
in a decentralised network production system. Commu-

Acting as a special sign system, the space and
time of organising the communication process car-
ry a semantic load, being components of the com-
municative situation in a trade exposition.

Proxemics is an area that deals with the use of
spatial relationships in communication; it is expressed
in the separation of personal territory, personali-
zation of the place and object of communication,
which become the property of a person or group
of individuals. The term was introduced by Amer-
ican psychologist E.Hall to analyse the patterns of
spatial organisation of communication, as well as
the influence of distances, territories, and distanc-
es between people on the nature of interperson-
al communication. Special studies have shown that
they vary significantly in different cultures and are
quite important for communication. [1]
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nication through trade exposition design with the use of
media technologies allows to combine all this into a sys-
tem, including in the virtual world owing to the artistic and
aesthetic aspect. As a result of the study, it can be con-
cluded that communication practices in the commercial
space have evolved from interpersonal contacts, where
the main goal was the acquisition of goods or services
and where communication could be one of the interac-
tion goals, to a gradual reduction in the role and impor-
tance of direct contacts between the seller and the buyer.

Keywords: proxemics; affordance; scenario design; so-
cial interaction; game scenarios; media technologies for
trade exposition design; artistic and aesthetic aspect; me-
dia design; multimedia; technologies; communication; in-
teractive design, virtual reality.

As an example of proxemics, we can highlight
such a property of space as "affordance”. Affor-
dance (from English, “to be able to") is a proper-
ty of space, environment or environmental object
that allows them to be used in a certain way. By
their appearance, things tell us what to do with
them, sometimes imposing their meaning on us.
Thus, the physical properties of a chair provide
clear opportunities to use it as a seat, an open
door provides the opportunity to pass through
it, etc. However, in addition to obvious ones,
there are also hidden opportunities. Research
in design and architecture leads us to believe
that the user does not need clear instructions
on how to interact with space. The user is given
the right to decide for themselves how to use
this or that object.

ill. 1. Online user path. The sequence of actions that the user
performs in virtual space.

Person’s intentions or needs related to our body
properties (ergonomics - how a person convenient-
ly interacts with the environment through their own
biomechanics) is the decisive factor in the use of
a product. The space itself, through its shape or
structure, can tell people how to interact with it. [2]

Diversity in changing the geometry of the ma-
terials used and in changing the spatial composi-
tion transforms the principle of human interaction
with this space.

Spatial psychology studies aspects of human in-
teraction with the environment. People’s choice of
the shortest path bypassing sidewalks and beat-
ing their paths, based on the unconscious princi-
ple of the smallest angle, can serve as an example.
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It is how the affordances, embedded (explicitly or
hidden) in a particular environment, are unpacked.

The most interesting way to trace proxemics is
through interactive relationship:

» Scale — produces a dramatic effect, for example,
infinity or intimacy of space. Scale can be achieved
by different means - not only by size but also by
format, for example, a small room filled with a large
number of projectors.

« Plastic properties — when we control plastic
properties, we create different sensations from space
(for example, dynamic or static).

* Texture and pattern are similar and comple-
mentary qualities:

—texture — it is how we see the ornament and
colour, that is, the structure of the material, its cut;

— pattern — microrelief that we perceive and
can feel tactilely.

These two properties are imposed on plas-
ticity, on how we perceive space. The psycholo-
gy/culture of perception is at work here - we can
feel some textures and patterns tactilely, just by
looking at them.

* Resolution/detail — allows the user to move from
general perception to worldview. Owing to tech-
nological progress, we can get closer to the struc-
ture through detail and, accordingly, comprehend it.

« Light and colour — the same space is perceived
differently under various lighting conditions. Light
and colour give space certain meanings.
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ill. 2. Design concept of the virtual space of the “City of the Future” trade exhibition. Completed by: Silantieva D., Supervisor: Assoc.

Kuznetsova E.A.
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« Tactile properties - we not only get different
effects from the environment through tactile prop-
erties but we can understand through tactility how
to interact with it.

« Realism - it changes aspects of perception. For
example, real, natural, natural space or non-realis-
tic, technological and digital.

Using multimedia technologies, a designer con-
stantly experiments with various aspects of space,
including virtual space.

While existing theories assign the subject the role
of a viewer, owing to multimedia, he or she most
often turns out to be a user. A special case of the
multimedia production phenomenon using the ex-
ample of interactive technologies is closely related
to temporality. Websites, virtual worlds, computer
games and other types of hypermedia applications
are distinguished by special temporal dynamics or,
more precisely, mediated waste of time resources
due to a constant change between the illusion and
its expectation. Multimedia objects constantly remind
us of their artificial nature, its incompleteness and
re-creation. They offer us an ideal illusion, without
hiding the mechanisms that determine its existence.

Based on global social trends associated not
only with changes in modern people’s living condi-
tions but also with the consumer’s internal thought
processes, companies create a variety of scenarios.
For example, the desire of the modern consum-
er to experiment and search for new experienc-
es is actively used by manufacturers and retailers
in gamification programs when developing and
testing new products, in communication policies,
but, above all, in the formation of modern retail
spaces, with which the manufacturer must attract
and involve people in the gaming process called
shopping. [3] Experts note that buyers enjoy the
experiments they engage in during the purchas-
ing process. Shopping becomes a mental process.
Here it is important to note such a tool as sce-
nario-based design. This design is in line with a
broader method - “project forecasting”, which is
based on an algorithm for playing out alternative
strategies for population’s socio-cultural adapta-
tion in forecast situations. The success of the so-
ciocultural development of the urban environment
depends not only on competent planning and de-
sign but, first of all, on the harmony of self-organ-
isation and management in local politics.

Scenario-based design of public spaces is con-
sidered in the following sequence:

122

— forecasting,

— programming,

— design of structural components of architec-
tural space at micro-, meso-, macro levels of the ur-
ban environment. [4]

Scenario-based design is a methodology that al-
lows designers to create products and services that
best meet the users’ needs and expectations. It is
based on a thorough analysis of the target audi-
ence’s behaviour and needs, as well as on prelimi-
nary modelling of situations in which users will use
the product. [5]

Scenario-based design includes the following
stages:

1. Research and analysis of users and their needs.

2. Creation of characters — descriptions of typi-
cal representatives of the target audience.

3. Development of scenarios for using a prod-
uct or service.

4. Simulation of situations in which users will
use the product.

5. Testing and refining scenarios based on user
feedback.

Scenario-based design helps designers create
products that best meet the users’ needs and pro-
vide them with convenience and comfort during use.
It allows to increase user satisfaction and improve
product competitiveness in the market.

In this regard, scenarios for buyers developed by
companies become a game with their inner world, a
game in which goods and services, as well as peo-
ple and their interactions, serve as incentives for
self-formation and presentation of their personali-
ty and the search for new inner experiences.

It should be noted that a game scenario, imple-
mented directly at the point of sale, actually begins
long before this. The phenomena of expectation
and anticipation play a key role in making shop-
ping a truly exciting and intriguing game. And if
the expectation is related to the search for some-
thing specific that the consumer wants to buy (as
arule, it is set by a targeted communication poli-
cy of companies, for example, it has become pop-
ular to issue press releases, advertise new products
in the form of “communication trailers”, create a
stir around the product with information messag-
es about a possible shortage long before its ap-
pearance), the expectation is not associated with
something specific; it is a desire to find a surprise,
something unexpected, something that will bring
us a new impression.

ill 3. Fragments of the virtual “City of the Future”. Completed by: Silantieva D., Supervisor: Assoc. Kuznetsova E.A.

The desire of a modern person to combine shop-
ping with other activities, the limited time of the
modern consumer, which they can devote to vari-
ous types of leisure, forces retailers to invent new
ways of rationally justifying and strengthening the
consumer’s desire to spend more time in the store.
The strategy of rational organisation of consumers’
emotional decisions is embedded in many formats of
modern retail spaces. Since the late 90s, the world's
largest retailers (Wal-Mart, Tesco, etc.) have been
actively using the opportunity to show consumers
rational purchasing motives. In particular, focusing
on the global trend of the target audience to lead
a healthy lifestyle, they are actively shaping con-
sumer thinking that shopping can be a good and
enjoyable alternative to physical activity (fitness).

To effectively solve these problems, modern
stores, with the help of various technologies, are
being transformed into strong socio-cultural fields
that appear as a result of the direct and indirect
interaction of a large number of diverse agents in
the purchase and sale of goods and services. In the
course of interaction taking place in a specific en-
vironment and at a certain moment in social and
physical time, a certain new systemic interaction
with the user is created already in virtual space. The
interaction situation itself is the reason for this or
that user behaviour.

As a result, it is not individual elements but the
social field that predetermines human behaviour,
which in turn becomes an element of the field, blur-
ring the line between cause and effect, person and
environment. Finding themselves in the same area,
people different in character, views and behaviour
begin to behave the same.

Features of interaction with the digital environ-
ment are based on human biomechanics and nat-
ural patterns of behaviour. Features can manifest

themselves at the individual, collective and cultur-
al levels. Interaction training occurs through many
channels, where social networks and peer-to-peer
interaction are among the most important. In peer-
to-peer manufacturing, producers collectively cre-
ate a product based on voluntary participation in a
decentralised network production system, and com-
munication through trade exposition design using
media technologies allows this to be combined into
a virtual system, largely due to the artistic and aes-
thetic component.

As an example of a virtual store of the future, |
would like to present the project “Design Concept
of the Virtual Space of the City of the Future Trade
Exposition” (author: Daria Silantyeva, 2023 grad-
uation project). The project goal is the formation
of practices for introducing virtual reality into the
purchasing process. The concept of the project, VR
Concept, is a company that is looking for ways of
humanity development through the achievements
of modernity. The virtual store unites and simpli-
fies interaction, creating a unique virtual trading
space - the AREA city, where design and technolo-
gy come together.

Virtual space is becoming closer to artistic and
social experiments. It is increasingly becoming a
part of our lives, a kind of mainstream, into which
artists are included in one way or another, allowing
us to take a fresh look at our reality.

VR technologies can become a key tool for
the development of trade in virtual space. Creat-
ing unique VR stores where customers can browse
and buy products without leaving home could be-
come a new trend in retail.

As a result, it can be concluded that the devel-
opment of communication practices in the commer-
cial space has moved from interpersonal contacts,
the leading function of which is the acquisition of
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goods or labour products, where communication
could be one of the goals of interaction, to the
gradual displacement of the role and significance

of direct contacts between the seller and the buy-
er in virtual environment.
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NOTES:

Examples of educational projects of students of
the Russian State Stroganov University of Industry
and Applied Arts (Environmental Design Depart-
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ment, Multimedia Design speciality) are given as an
illustration of the various mechanics of using aug-
mented and virtual reality technology.
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MPOKCEMUKA MYbTUMEAVNA-AN3ANHA B OPTA-
HU3ALMI TOPTOBOW 3KCMO3MLNN KAK COLINO-
KYNbTYPHbI ®EHOMEH

AHHomayus: B cTaTbe paccmaTpmBaeTca B3anMOCBA3b
MeXJy NPOCTPaHCTBOM, BPEMEHEM 1 KOMMYHMKaL el B
KOHTEKCTe TOProBOM 3KCMO3NLUN. AHaNN3NPYeTCa Pob
NPOKCEMUKM, KOTOpas M3yyaeT UCMO/b30BaHWE MNPOCTPaH-
CTBEHHBIX OTHOLLEHWIA B NpOLecce KOMMYHMKaLNK, a Tak-
e noHATMe «adpPopAaHc», KOTOpoe onpeaensieT Crnocobsl
ncnonb3oBaHWA nNpocTpaHcTBa. Ocoboe BHUMaHMe yae-
NAETCH CLLeHapHOMY NPOEeKTUPOBAHWIO B AW3aiiHe, KOTO-
poe No3BoAAET CO3/aBaTbh NPOAYKTbI, COOTBETCT-BYHOLLME
noTpebHOCTAM nosib3oBaTesnel. B coBpeMeHHbIx Topro-
BbIX LIEHTpax NpoMCXOANT CoLmanbHOe B3anMOaencTame,
a KOMMaHWM aKTUBHO UCMOAb3YHOT UTPOBbIE CLieHapun
A4NA NpUBAEYEHNA N BOBAeYeHUA nokynaTtenen.Obyuve-
HWe B3aMMOAENCTBMIO MPOUCXOANUT Yepes pas/inyHble
KaHanbl, MPUYEM coLManbHble CETU U MUPUHTOBOE B3a-
MMOZENCTBME UrParoT BaxkKHYO posib. [pn NMPUHroBomM
NPon3BOACTBE MPON3BOAUTENN KOJNEKTUBHO CO34atoT
NPOAYKT, y4acTBYA B AeLeHTPaAn30BaHHON CETEBOWN CU-

BbicTynas B kayecTBe 0cObOOM 3HaKOBOW cucTe-
Mbl, MPOCTPaHCTBO M BPEeMSs Opra-Hu3auum npotiecca
06LLIEeHMs HECYT CMbIC/IOBYHO Harpysky, BASSCb KOM-
NMOHEHTaMN KOMMYHMKaTUBHOM CMTyaLMn B TOPro-
BOW 3KCMO3MLINN.

MpokcemMyka — 3T0 061aCTb, 3aHUMAIOLLAACA UC-
Mo/Ib30BaHWEM MPOCTPAHCTBEH-HbIX OTHOLUEHWI NpK
KOMMYHMKaLMK, BblpaXkatoLLascs B OTAENEHUM INY-
HOW TEPPUTOPUM, MEePCOHANN3aLLIMM MeCTa N 0ObeKTa
06LLEeHMs, KOTOPble CTAaHOBATCH COOCTBEHHOCTbLIO Ye-
JIoBEKa WAW rpynnbl MHAMBUAOB. TEPMUH Obln BBEAEH
aMepUKaHCKMM MCUXON0roM 3. X010M A5 aHanm3a
3aKOHOMEPHOCTEN NPOCTPAHCTBEHHOWN OpraHM3aLmm
KOMMYHWKaLMW, a TakxXe BANSHUA TEPPUTOPUIA, pac-
CTOSIHUW U ANCTaHLMIA MeXay NHOAbMUN Ha XapakTep

cTeme npounsBoacTBa. KOMMyHMKaLma yepes AnsaiH Top-
rOBOW 3KCMO3ULUN C UCMOIb30BaHNEM MEANATEXHONOTNN
no3eoaseT 06bEANHNTL BCE 3TO B CUCTEMY, B TOM umncie
“ B BUPTyasibHOM Mupe Baarogapsa Xy[0>XKeCTBEHHO-3CTe-
TUYeCcKoMy acnekTy. B pesynbrate nccnesoBaHnsa MOXx-
HO cAienaTb BbIBOA, YTO KOMMYHWKaTUBHbIE MPaKTUKN B
KOMMEPUYECKOM MPOCTPAHCTBE 3BOJIOLIMOHMPOBANM OT
MEXJ/IMYHOCTHbIX KOHTAKTOB, r4e OCHOBHas Liesb Obiia
npuobpeTeHne TOBAPOB UAN YCAYT, U TAe KOMMYHUKaLMA
Morna 6biTb O4HOM M3 Liesel B3aMMOAENCTBUSA, K NoCTe-
NEeHHOMY COKPALLEHMIO POAN U 3HAUYEHUA NPAMbIX KOH-
TaKTOB MeXJAy NPOoAaBLOM 1 MOKynaTesnem.

Knrouessie cnosa: npokcemuka; apdopgaHc; cLeHap-
HOe NMPOEeKTUPOBAHUE; CO-LMaNbHOE B3aUMOLENCTBIE;
UrpOBbIe CLLEEHAPUW; MEANATEXHOIOMMIN An3aliHa TOProBon
3KCNO3ULMW; XYAOXKECTBEHHO-3CTETUYECKMI aCNeKT;Mean-
aAn3aiH; MynbTUMeANa; TEXHONOTUW; KOMMYHUKaLWS; NH-
TepaKTVBHbIA AN3aiiH, BUPTyaabHasa peasbHOCTb.

MEXIMYHOCTHOrO obueHunsa. CneunanbHble nccie-
[OBaHMA NoKasaan, YTO OHU CYLLEeCTBEHHO pa3nu-
YaloTCA B Pa3HbIX KyNbTypax U JOBOJIbHO 3HaUYMMbI
AN KOMMyHMKaumu. [1]

Kak npvMep NpoKCeMMKN Mbl MOXEM BbIAENNTb
Takoe CBOMCTBO NMPOCTPAHCTBA, Kak «abdopaaHc».
AdodopaaHc (o1 aHr. afford — «6bITb B COCTOAHUM»)
— CBOWCTBO NPOCTPAHCTBA, Cpedbl Min obbekTa okpy-
>KatoLLen cpespl, KOTOpble NO3BOAIOT UCMONb30BaTh
nx onpesenérHHbiM obpazomM. CBOMM BHELLIHWM BU-
JOM BELLM rOBOPAT HaM, YTO C HUMW AenaTb, Nno-
poW HaBfA3blBas Ham CBOW CMbICA. Tak, duanyeckme
CBOWNCTBA CTy/a 0b6ecneynBatoT ABHbIE BO3MOXHO-
CTV UCNOJNIb30BaTh €ro B KaYecTBe CUAEHbA, OTKPbITas
ABepb — BO3MOXHOCTb NPONTK Yepes Heé 1 T.n.0a-
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HaKO NMOMMMO SIBHbIX €CTb U CKPbITble BO3MOXHOCTY.
WNccnepoBaHmns B obnactv ansaiHa 1 apxUTEKTYpbl-
MPVIBOAAT HAaC K TOMY, UTO MOAb30BaTENO HE HY>XXHbI
YETKME MHCTPYKLMK TOrO, Kak B3aMMOAenCcTBOBaThb C
npocTpaHCcTBOM. Nonb3oBaTento npesocTaBaseTca
npaBoO CaMOMYy peLlaTb, Kak BOCMOJ/Ib30BaTbCA TEM
NAN UHBIM O6BEKTOM.

PeluatoLLMM 3HaYeHVeM B MCMOJIb30BaHMN NPOAYK-
Ta ABNAKOTCA HAMEPEHWUA UM NOTPEOHOCTY YenoBeka,
CBfi3aHHble CO CBOWCTBaMM HaLlero Tena (3proHoMm-
Ka — KaK YesoBeK Yepe3 cOBCTBEHHYHO BMoMexaHuKy
yao6Ho B3anmMogencTyet co cpegont). Camo npo-
CTPaHCTBO Yepe3 CBOK GOPMY/CTPYKTYPY MOXKET NOA-
cKas3aTb JII0AAM, Kak C HUM B3aMMO/AENCTBOBATh. [2]

Pa3Hoob6pasve B U3MEHEHUW FEOMETPUM UCMOb-
30BaHHbIX MaTePUaNoB, UIMEHe-HUN NPOCTPaH-
CTBEHHOW KOMMNO3MUUK TpaHCHOpMMPYeT NPUHLMM
B3aMMOZENCTBUA YenoBeKa C STUM MPOCTPaHCTBOM.

MpocTpaHCcTBEHHas NCUXONOTUS M3yYaeT acnekTbl
B3aMMOJENCTBUSA YenoBeka co cpeson. MNprmep — Bbl-
60p NtogbMUN KpaTUalLLEero nyTM B 06xo4 TpoTyapoB
1 NPOTanTbiBaHWs CBOMX TPOMUHOK, UCXOAS U3 HEO-
CO3HaHHOTO NPWHLMNA HauMeHbLUero yraa. Tak npo-
ncxoamnT pacnakoska addopaaHcoB, KoTopble bblan
3a/105KeHbI (ABHO WM CKPbITO) B TOV UM UHOW Cpese.

Hanbonee nHTepecHoO NpocieanTb NPOKCEMU-
Ky MOXHO NPV MHTEPaKTVBHOM B3anMOAENCTBUN:

*  Macuwrtab — cam no cebe NPon3BOAUT Kap-
AVNHaNbHBIA 3PdekT, Hanpumep, 6eCKOHEUHOCTb UK
WHTUMHOCTb NpocTpaHcTBa. Macwrtab moxet goctu-
raTbCsl Pa3HbIMM CPEACTBAMM — HE TOJIbKO Pa3MepoM,
HO 1 dopmMaToM, Hanpumep, HebobLLOe NOMELLIEHNE,
Hano/HeHHOe H0bLUNM KOAMYECTBOM NPOEKTOPOB.

«  [lnactmueckue cBOWCTBa — KOrAa ynpasasemM
nAacTMyeckuMmn CBOMCTBaMK, TO GOPMUPYEM pasHble
OLLyLLIeHNa OT NPOCTPaHCTBa (Hanpumep, AMHaMUY-
HbIA AW CTaTUUHBIN).

+  Tekcrtypa n daktypa — NOXoxuve 1 B3aMmo-
[OMNONHSAOLLME KayecTBa:

— TEKCTypa — TO, KaK Mbl BUAUM Y30p U LIBET,
TO eCTb CTPYKTypa MaTepuana, ero cpes;

— dakTypa — Mukpopenbed, KOTOpbIN Mbl BOC-
NPUHMMaeM, MOXEM OLLYTUTb TakTUbHO.

DTV ABa CBOWCTBA HaKaAblBaOTCA Ha NAACTUKY,
Ha TO, KakK Mbl OlLlyLllaeM NPOo-CTpaHCTBO. TyT pabo-
TaeT NCMXO0N0rns/KyAbTypa BOCNPUATUS — HEKOTOpPble
TEKCTYPbl U GakTypbl Mbl MOXEM OLLYTUTb TaKTUJIb-
HO, MPOCTO CMOTPS Ha HUX.

. Pa3pelueHne/aeTanbHOCTb — JAET BO3MOX-
HOCTb MONb30BaTENO NATK OT 0bLero BoCcnpuATua
K MMpPOBOCNpUATUIO. brarogapsa TexHo0rnyeckomy
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nporpeccy Mbl MOXeM MPUBAN3NTCA K CTPYKTYpe 3a
CYET feTannsaumm u, COOTBETCTBEHHO, OCMbICANTb
eé.

+  CBeT 1 UBET — OAHO 1 TO XK€ NPOCTPaHCTBO
Mpv pa3HOM OCBeLLEHNN BOCMPU-HUMAETCA No-pas-
Homy. CBeT 1 LIBET HaZeNsfoT NPOCTPAHCTBO onpe-
AEeNEHHBIMN CMbICIAMMU.

«  TakTunbHble CBONCTBA — Mbl HE TOJIbKO MNO-
NyyaeM pazHblid 3G deKT OT cpesbl Yepes TakTU/bHble
CBOWCTBa, HO MOXeM MOHWMaTb Yepe3 TaKTUAbHOCTb,
KaK C Hell B3aMOAEeNCTBOBATh.

e PeannctnyHoCTb — MeHSET acnekTbl BOCNPUSA-
TMA. Hanpumep, peansHoe, ecte-CTBEHHOE, MPUPOAHOE
MPOCTPAHCTBO MW He PeasnCTUYHOE, TEXHONOTNYe-
ckoe v yndposoe.

[Av3aitHep, NpUMeHss MyabTUMeANA-TEXHOOTN
MOCTOSHHO 3KCMEPUMEHTUPYET C PasNNYHbIMU acrek-
Tamu NPOCTPaHCTBa, B TOM YUC/E U BUPTYaslbHOTO.

B To Bpems Kak CyLLecTBytOLLME TEOPUM HAZENAOT
CcybbekT posibto 3puTens, baarogaps MyabTMMeana
OH Yalle BCEro okasblBaeTCsA Nnosb3oBaTesnemM. HYacr-
HbIW CyYalt GeHoMeHa NPOV3BOACTBa MybTVMEANA
Ha NpUMepe MHTePaKTUBHbIX TEXHONOMMIN TECHO CBA-
3aH C TeMNOpanbHOCTbIO. Beb-caliTbl, BUPTYyanbHble
MWPBbI, KOMMbKOTEPHbIE UFPbI U ApYyrue TUMbl rmnep-
MeANNHBIX MPUIOXKEHUI OTANYAKOTCS 0COBON TeM-
nopanbHOM ANHAMWUKOM, TOUHEee, ONOCPesOBaHHOM
TpaToi BPeMeHHbIX PeCYypCoB MOCTOAHHBLIM Koneba-
HUEM MeXay WAo3nen n eé oxmaaHmeM. ObbekTbl
MyAbTUMeZMa NOCTOAHHO HaNMOMWHAKOT HaM O CBOEN
MCKYCCTBEHHOW Mpupoge, eé HEMOJIHOTE 1 BOCCO3-
AaHHocTV. OHM NpeanaratoT HaM UAeanbHyr NAKO-
3Ut0, He CKpbIBas Mpu 3TOM obycnaBavBatoWwme eé
CyLecTBOBaHNE MeXaHW3MbI.

OpvieHTVpyAck Ha rnobanbHble CoLmanbHble TPeH-
Abl, CBi3aHHbIE HEe TONbKO C U3MEHEHNEM YCNOBUIA
XM3HW COBPEMEHHOTO YenoBeka, HO U C BHYTPEHHUMM
MbICAVTENbHBIMW NpoLeccamMmy NoTpebutens, Komna-
HWMW CO3Aat0T Camble pasHble cLueHapun. Hanpumep,
CTpeMJ/IeHVe COBPEMEHHOTO NnoTpebuTtens K skcne-
PYIMeHTaM, K MOUCKY HOBbIX BNeyaT/eHWI akTUBHO
NCNo/b3yeTCA NPOU3BOANTENAMUN N pUTeANepaMu B
nporpammax reimudukaumm npu paspaboTke u Te-
CTMPOBAHNUN HOBbIX NPOAYKTOB, B KOMMYHUKALIMOH-
HOW NONINTKKE, HO NpexJe Bcero B GOpMmnpoBaHum
COBPEMEHHbIX TOPrOBbIX MPOCTPAHCTB, KOTOPLIMUMNPO-
N3BOAMUTENb JOJIKEH MPUBEKATb U BOBAEKATb /O-
[eV B UIPOBOM NPOLLECC NOA Ha3BaHWEM LUOMMUHT.
[3] OKcnepTbl OTMEYaroT, YTO MOKyNaTean Noay4aoT
YA,0BOJ/IbCTBME OT IKCMEPUMEHTOB, B KOTOPbIE OHU
BKJIFOUALOTCA B npoLiecce nokynku. LonnuHr npe-

BpallaeTca B MbICIUTENbHbIV NpoLiecc. TyT BaXKHO
OTMETUTb TaKON MHCTPYMEHT, KaK CLieHapHOe MpoeK-
TpoBaHue. CLieHapHOe NPOeKTMPOBaHME HaXxoANT-
cA B pycsie Hoee LWMPOKOro MeToaa — «MpPoeKTHOro
NPOrHO3MPOBaHMNA», B OCHOBE KOTOPOTrO NEXUT an-
FOPWUTM MPOUTPbIBaHUA anbTePHATUBHbIX CTpaTernn
COLMOKYNBTYPHOW aanTtaLum HaceneHuns B NporHo-
3HbIX CUTyaLMAX. YCnex COLMOKYNbTYPHOIO Pa3BUTUS
rOpOACKOWN CpeAbl 3aBUCUT HE TO/IbKO OT FPaMOTHO-
ro NAaHNUPOBaHWs N MPOEKTUPOBAHUS, HO, B MEPBYHO
ouyepespb, OT rAPMOHMIN CaMOOpraH13aunmn 1 ynpas-
NeHNs B OKaNbHOW NOANTMKE.

CueHapHOe NpoeKTUpOoBaHUA NyH6ANYHBIX MPO-
CTPaHCTB PaCCMOTPEHO B NOC/NEA0BATENIbHOCTM:

— NPOrHO3MpOBaHue,

— NporpaMMupoBaHue,

— NPOEKTUPOBaHME CTPYKTYPHbIX KOMMOHEHTOB
apXUTEKTYPHOrO NPOCTPaHCTBa Ha MUKPO-, Me30-,
MaKpOYPOBHSX rOpPOACKON cpeabl. [4]

CueHapHOe NpoeKkTMPOBaHMe B An3aliHe — 3TO
METOZAO00r s, KOTopas NO3BOAAET An3aliHepam CO3-
faBaTb NPOAYKTbI U YCAYTY, KOTOPble MakCUMasbHO
COOTBETCTBYHOT MOTPEOHOCTAM 1 OXXMAIHUAM MOJb30-
BaTeneil. OHa OCHOBbIBAETCA Ha TLLATENbHOM aHaNn-
3e noBegeHns 1 NoTpebHOCTel LeneBon ayanutopun,
a TaKkXke Ha npesBapuTeIbHOM MOAENINPOBAHUM CU-
Tyaumi, B KOTOPbIX NOAb30BaTenn 6yayT MCnoab3o-
BaTb NPoAyKT. [5]

CueHapHOe NpoeKkTMpOBaHMe BKAOYaeT B cebs
cnepyroLime sTanbl:

1. icchepoBaHme v aHann3 nosib3oBatenien u nx
noTpebHoCTeN.

2. Co3paHune nepcoHaxem — OnmMcaHnm TMAUYHbIX
npeacTaBuTene LieneBoin ay-gUTopum.

3. Pa3paboTka cueHapueB MCNo/b30BaHWA Npo-
AyKTa UK yCayru.

4. MogennpoBaHue cuTyauuii, B KOTOPbIX NOJb-
3oBaTenn 6yayT MCNob30BaTbh MPOAYKT.

5. TectnpoBaHue 1 yTouHeHWe cLieHapues Ha oc-
HoBe 0b6paTHOM CBA3W OT MOJb-30BaTeNeN.

CueHapHOe NpoeKTMpPOBaHME NOMOraeT an3aii-
HepaM co3zaBaTb NPOAYKTbl, KOTOPble MakCUMasb-
HO COOTBETCTBYHOT MOTPEOHOCTAM MOAb30BaTENEl
n obecneumBaroT UM ya06CTBO M KOMPOPT Npu nc-
NoJ/1b30BaHMN. ITO NO3BOAAET NOBLICUTb YPOBEHb
Y/AOBNETBOPEHHOCTN NOJIb30BATENEN U YAYULLUTL KOH-
KyPEeHTOCMOCOBHOCTb NPOAYKTa Ha PbIHKE.

B cBA3W € 3TUM cLeHapumn Ana NokynaTenen, pas-
pabaTbiBaeMble KOMMNaHUAMM, CTAHOBATCA UFPOW C
UX BHYTPEHHVMM MUPOM, UFPOW, B KOTOPOW TOBapbI
W YCAyru, a TakKe NI0AN U UX B3aUMOAEUCTBUSA Cy-

xaT CTUMyaMu Ans CaMobOPMUPOBaHMA U Npe3eH-
TaLWW CBOEW IMYHOCTM N MOUCKA HOBbIX BHYTPEHHMX
nepexunBaHui.

Cnepyet OTMETUTb, UTO CLLEHapUI UTpbl, peanu-
3yeMblli HEMOCPEACTBEHHO B TOPrOBOM TOUKe, dak-
TUYECKM HauynHaeTcs 3af0/1ro A0 3TOro. fABneHus
OXMNAAHWUA U NPeABKYLUEHUS UrPakoT KIOUEBYHO POb
B NMpeBpaLLeHMN LIOMNMMHIA B NO-HACTOALLEMY 3a-
XBaTbIBAOLLYHO N UHTPUTYIOLLYHO UTPpY. A eCin OXM-
JaHWe CBA3aHO C NMOMCKOM Yero-To KOHKPETHOrO,
yTO NOTPEbUTEND XOUET KYNUTb (Kak MpaBuao, OHO
3aaéTcs LeneHanpaBieHHONW KOMMYHMKaLNOHHOM
NoAUTUKOM GUMPM, Hanpumep, CTano NONyasipHbIM
BbINyCKaTb NpPecc-pennsbl, peksaMmmpoBaTb HOBbIE
TOBapbl B BUAE <KOMMYHWUKALMOHHbIX TPENIEPOB>,
co3zaBaTb aXxnoTaxk BOKpyr ToBapa UHbopmaLum-
OHHbIMW COOBLLEHNAMM O BO3MOXHOM HeaocTaue
3a/101T0 A0 eé NOSABJIEHUS), TO OXMAAHNE He CBA3a-
HO C YEM-TO KOHKPETHbIM, 3TO XXeNaHWe HalTh Crop-
npu3, 4TO-TO HEOXWUAAHHOE, YTO-TO, YTO NMPUHECET
HaM HOBOE BreyaT/eHne.

CTpem/ieHne COBPEMEHHOrO YenoBeKa COBMe-
WaTb LWOMNMUHF C APYrMMU BUAAMU AEATENbHOCTH,
OrpaHNYEeHHOCTb BPEMEHW COBPEMEHHOIO NoTpebu-
Tess, KOTOPOe OH MOXET MOCBATUTbL Pa3HOro posa
[OCYry, 3aCTaBASET PUTENNEPOB N306peTaTh HOBbIE
CNocobbl paumoHanbHOro 060CHOBaHUS, yCUAEHNA
XenaHns NoTpebuTens NPoBoAUTL 6oblLe BPEMEHHN
B Mara3uHe. CTpaTervs pauvoHanbHOW opraHm3aLmm
3MOLMOHasIbHbIX PeLLEHWI NoTpebuTenen 3an0xeHa
BO MHOrMX GpopmMaTtax COBPEMEHHbIX TOProBbIX M10-
wagei. C koHua 90-x KpynHenLwmne MMpoBbIe pUTENR-
nepbl (Wal-Mart, Tesco n ap.) akTUBHO UCNO/b3YHOT
BO3MOXHOCTb NOKa3aTb NOTPebUTENsIM paLMoHasb-
Hble MOTMBbI MOKYMNKW. B YacTHOCTW, OpUEHTMPYACH Ha
rnobanbHbI TPEHA LieNeBON ayAUTOPUN Ha BeAeHMe
34,0pOBOro 06pasa >X13HW, OHW aKTUBHO GOPMUPYHOT
NnoTpebuTeNbCKoe MbllEHME O TOM, YTO LUOMMMHSF
MOXET ObITb XOPOLLEN N NPUATHOW afbTEPHATUBOW
bun3mUecKom akTMBHOCTU (GUTHECY).

[na apdekTMBHOro peLleHnsa aTnx 3ajad cospe-
MEHHbIEe MarasuHbl C MOMOLLbHO Pa3/IMUHBIX TEXHOJ0-
M TPaHCHOPMUPYHOTCS B CUJIbHBIE COLMOKY/IbTYPHbIE
noJsiA, BO3HMKaoLLMe B pe3yabTaTe NPAMOro 1 Koc-
BEHHOro B3anMoAencTBmns 60bLLIOTO KOJNYEeCTBa
pa3HOMIaHOBbIX areHTOB Mpu Kyrae-npojaxe To-
BapOB 1 ycyr. B xoae B3anMozencTeums, Nponcxo-
AALLErO B KOHKPETHOW Cpeje W B onpeaenéHHbIN
MOMEHT COLMaNbHOrO 1 GU3NYECKOrO BPEMEHW, CO3-
JAETCs HEKOE HOBOE CUCTEMHOE B3aMMOJencTeme C
Nnosb30BaTeNIEM y>Ke B BUPTYaNbHOM MPOCTPAHCTBE.
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Cama cuTyauus B3auMOoAencTBms BbICTynaeT npu-
UYMHOW TOFO AN MHOTO MOBEAEHWNSA MOJb30BaTENS.

B pe3ysibTaTte He OTAeNbHbIE 3/IEMEHTbI, @ COLU-
aNbHOe MnoJie NpeAonpesensieT NoBefeHNe YeaoBe-
Ka, KOTOpOE B CBOK OYEPesb CTAaHOBUTCS 31EMEHTOM
MoAs, CTUPAIOLLMM FPaHb MEXAY NPUUMHOW U ciea-
CTBMEM, YeN0BEKOM U cpenolt. Oka3aBLUMCh B OAHOM U
TOW >K€ MECTHOCTW, pa3Hble MO XapaKTepy, B3ris4am u
MOBEAEHWIO JIFOAM HauUMHaoT BECTW Cebsl 0ANHAKOBO.

OcobeHHOCTY B3anMOAeicTBIS ¢ LndpoBoii cpe-
A0V onunparoTcs Ha BMoMexaHu-Ky YenoBeka 1 ecte-
CTBEHHbIe NaTTepHbl noBeAeHNUs. OCO6eHHOCTH MoTyT
NpPOAB-AATbCA Ha MHANBUAYaNBHOM, KOANEKTUBHOM
W KyNbTYPHOM YpOBHsX. ObyyeHne B3auMoaencTem-
fIM MPOUCXOAUT YepeE3 MHOXECTBO KaHaoB, r4e OA-
HYMM 13 BaXX-HEWLLIMX CTAHOBSATCA COLMabHbIE CETU
Y MMPUHroBoe B3anmogencTeme. Mpy NMPUHIOBOM
MPOV3BOACTBE MPOU3BOANTENM KOIEKTUBHO CO3Aat0T
MpPOAYKT Ha OCHOBe A0DBPOBOJILHOIO yyacTus B fe-
LLEHTPaNN30BaHHOMN CETEBOM CUCTEME NMPOU3BOACTBA,
a KOMMYHMKaL s NOCpeACcTBOM An3aiiHa TOProBow
3KCMO3MLMM C UCMONb30BaHNEM MEeANATEXHOOT U
no3Bo/IfAeT OOBEANHNTL 3TO B BUPTYaNbHYHO CUCTE-
MYy BO MHOFOM 3a CY&T Xy 0XXeCTBEeHHO-3CTeTnye-
CKOW COCTaBASAOLLEN.

B kauecTBe npvmMmepa BUPTYyasbHOro Maraswu-
Ha byayuiero a 6bl xoTena NpeacTa-BUTb NPOEKT
«/ln3aliH-KoHLenuus BUPTyasbHOrO NPOCTPaHCTBa
TOProeow 3kcno3uumn «fopog byayuiero» (asTop Cu-
naHTbeBa [apbs, AnnaoMHbIn npoekT 2023 r.). Llesb

npoekta: PopMmpoBaHMe NPaKTUK BHEAPEHNUS BUP-
Tya/IbHOW peasibHOCTN B NpoLecc nokynku. KoHuen-
uma npoekta — VR Concept — komnaHus, KoTopas
ULLET KAOYM K Pa3BUTUIO YesioBeYeCTBa Uepes A0-
CTUXKEHMWSA COBPEMEHHOCTW. BUpTyanbHbI MarasunH
06beanHAET 1 ynNpoLLLaeT B3auMOAENCTBME, CO3aBas
YHUKaNbHOE BMPTyasibHOE TOProBOe MNPOCTPaHCTBO —
ropog AREA, rae coeanHAOTCS AW3aliH U TEXHOIOTUN.

BupTyanbHOe NpoCTpaHCTBO CTaHOBUTCA Bamxe
K XYAO0>XECTBEHHbIM W COLMaNbHbIM 3KCMEPUMEH-
Tam. OHO BCE 60Jiblle CTaHOBUTCS YacCTbiO HalleWn
>KM3HW, CBOErO poja MEMHCTPUMOM, B KOTOPbIN Tak
VAW MHaYe BKJIKOYAOTCS XYAOXKHUKM, NO3BOAsIOLLME
MO-HOBOMY B3I/IHYTb Ha Hally AeNCTBUTENbHOCTb.

VR-TeXHONIOrnmM MOTyT CTaTb KJIKOUEBbIM UHCTPY-
MEHTOM A5 Pa3BUTUS TOPrOBAU B BUPTYabHOM MpO-
cTpaHcTBe. Co3gaHune yHuKanbHbIX VR-marasmHos,
rae nokynartesav CMOryT NpocMaTpuBaTh U NOKynaTb
TOBapbl, He BbIXOAN U3 AOMa, MOXET CTaTb HOBbIM
TPEHAOM B PO3HWMYHOW TOProBe.

B pe3ynbTate MOXHO cAenatb BbIBOJ, YTO pa3-
BUTWE KOMMYHUKATUBHbIX NMPakTUK B KOMMepUe-
CKOM MPOCTPaHCTBE NEPELLNO OT MEXJIUYHOCTHbIX
KOHTaKTOB, BeayLlen QYHKLMENn KOTOPbIX ABAAET-
cs nprobpeTeHne TOBapOB UAM MPOAYKTOB TPYAa,
rae oblieHne Morio 6biTb O4HOW U3 Lienen B3au-
MOZENCTBUSA, K MOCTENEHHOMY BbITECHEHWIO PO U
3HauYeHMs NPSMbIX KOHTAaKTOB MeXAY NPOoAaBLIOM U
nokynaTtesiem B BUPTyaNbHYHO Cpeay.

BUBNNOTPADUA

1. Cknaposa B.C. BusyanbHble NOBOPOTbI U 3penmnLL-
Haa Ky/abTypa: TeopeTnyeckne acnekTbl U KyAbTypHble
NpakTUKK // BeCTHWMK KyabTypbl 1 nckyccts. — 2017.
-C.7-8.

2. Autok O.F. MynbTUMeaUiiHbIE TEXHONOTMN B NPOEKT-
HOI Ky/ibType An3aliHa: ly-MaHUTapHbIN acrnekT Kyb-
Typonorun. — CM6.: CMBryKW, 2010.

3. Enunep W.T. Obwue npobaemMbl opraHusaumm n onTm-
MU3aLUM MySbTUMEANINHON KOMMYHUKaTUBHOW KyJlb-
TYpbl / TEKCT HAayYHOM CTaTbM NO creLuanbHoCTH «Mpo-
yme coumanbHble Hayku» // BecTHMK ToMckoro rocy-
JapctBeHHoro yHusepcuteTa. — 2010. - C. 1-2.

4. MeToanKa XyAOXECTBEHHOrO KOHCTPyMpoBaHua /
BHUW texH. actetukm ; HO.b. Conosbes. — M.: BHU-
NT3, 1978. - 334 c.

5. KpaweHunHHukoB A.B. CueHapHOoe npoekTMpoBa-
Hue ropoackoin cpeapl // Architecture and Modern
Information Technologies. — 2017. - N24(41). — C. 242-
256 [SneKTpoHHbIN pecypc]. — Pexkum goctyna: http://
marhi.ru/AMIT/2017/4kvart17/18_krasheninnikov/
index.php

6. EnvHep W.I. Pa3Butne MynbTUMEAWIHON KyNbTypbl B
nHdopmaLoHHOM obLe-cTBe : aBToped.anc. ... A-pa
KynbTyponorun. — CrNeé.: CaHkT-lNeTepbyprcknin ro-cy-
[APCTBEHHBIA MHCTUTYT KyAbTypbl, 2010. — C. 7-8.

NMPNMEYAHNA:

1. B kauectBe UnnOCTpaLMm pasanyHbIX Me-
XaHWK NMPUMEHEHMWSA TEXHONOTUM AOMONHEHHOW U
BMPTyasibHOWN peasbHOCTV MPUBOAATCSA NPUMepbI

128

yuyebHbix npoekToB cTyaeHToB PIXMY nm. C.I. Ctpo-
raHoBa, kadpeapbl «CpesoBoi an3aH», NpoduIb
«MynbTMeamna-am3anH».

DOI: 10.36340/2071-6818-2023-19-6-129-140

Elena V. Kruglova

Ippolitov-Ivanov State Musical Pedagogical Institute
Moscow, Russia

e-mail: elenakruglowa@mail.ru

ORCID 0000-0001-6565-2083

EXPRESSIVE AND DESCRIPTIVE FUNCTIONS OF
ORNAMENTATION IN THE 17/7TH CENTURY VOCAL
MUSIC

Summary: The demand for Baroque music on the con-
cert stage sets high requirements for singers in terms of
the performance style. At present, the issues of reproduc-
ing vocal ornamentation in ancient arias are the primary
tasks. Given the lack of knowledge and skills of baroque
improvisation among Russian singers, the ornamenta-
tion used often represents, in fact, only a technical as-
pect that the soloists are diligently trying to cope with.
At the same time, ornaments often sound "empty", not
expressive, not corresponding to the main purpose which
is to emphasise affect.

According to the instructions of the 17th century mas-
ters, the main purpose of performing music was to show
the passions of the human soul. The singers’ fundamental
task was to maximise the impact on the listener’s feelings
and to awake affects in them through an intoned word.
As a vivid expressive means, ornamentation contributed
to the emphasis of certain words in the general context.
Moreover, according to the instructions of teachers from
the past, singers needed to convey one or another affect
with the appropriate intonation of the voice.

The artistic function of ornaments came down to in-
creasing the level of performance expressiveness. Various
ornamentation (melismas and passages) had to be used
purely to enhance the musical statement.

Currently, issues of ornamentation of the Ba-
roque era vocal music are attracting increasing at-
tention from Russian performers. Singers strive to
add ornaments to the da capo parts of the ancient
arias they perform, while pursuing purely technical
goals of their reproduction. Meanwhile, in most cas-
es, soloists copy coloratura figurations from the re-
cordings of certain artists, sometimes without even
thinking about how reputable they are according
to the Baroque tradition. As a result, the ornamen-

The proposed article is aimed at solving actual prob-
lems in the field of Baroque performance, problems relat-
ed to the correct interpretation and performance of vocal
ornaments in 17th century works. The historicism prin-
ciple is the methodological basis of the work. Using the
methods of analysis and synthesis, as well as the cultural
and historical method of research, the author managed
to recreate the historical significance of the ornament in
connection with the opera traditions of the 17th century.
The author's position is that for a singer, it is important
to understand the figurative and expressive functions of
any type of ornamentation (melismas, passages) as one
of the main means of expression, contributing to reveal-
ing the composition affect, which presents scientific nov-
elty and is the main conclusion of the article.

The content and conclusions of the article will be use-
ful to musicians, singers performing 17th century com-
positions for their stylistically correct interpretation, as
well as in training courses on the history of vocal perfor-
mance and stylistics at Performing Arts departments of
music colleges and university faculties.

Keywords: 17th century, Italian operatic tradition, af-
fects in music, word, expressiveness in singing, functions
of ornament, passages and melismas, ornamentation in
singing.

tation used is often far from the historical manner.
Let us consider the meaning and functions of orna-
mentation in Italian vocal music of the 17th century.

In Baroque music theory, the expression of af-
fect played a central role. In their works, musicians
and theorists argued that music should express the
passions of the human soul. Increasing attention
was given to the dramatic power of music with its
ability to convey strong emotions, thereby evoking
an emotional response in listeners. Melodic orna-
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