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LAST EXIT PETROL STATION.
CONCEPT OF THE BRAND
AND ENVIRONMENTAL DESIGN

Summary: The article analyses the environmental de-
sign of petrol stations using the example of Last Exit AUH
Bound. The Last Exit company employs branding tech-
nologies and techniques to organise the environmental
space of petrol stations, with a primary focus on generat-
ing a distinctive creative image. All the main components,
such as creating an image and forming a positive impres-
sion of this brand among consumers, attracting an audi-
ence, creating associative links, designing attributes, are
aimed at promoting and demonstrating the main prod-
uct. Undoubtedly, it is not just a unique selling proposi-
tion; these are also easily memorable bright images. The
company demonstrates original design of the environ-

Unification is one of the main trends in modern
design. Corporate style, commercial brands force
us to adhere to certain and immutable rules. Rec-
ognisability everywhere is a significant message of
the design industry, covering all aspects of our life:
chain stores, cafés, pavilions with brands. The list
is endless, and it includes the design of petrol sta-
tions. The artistic image of petrol stations is also
regulated. The space is structured and does not im-
ply unnecessary elements. This concerns not only
the equipment, but also the design of the environ-
mental space.

In this area, other design solutions are especially
interesting. The experience of the Last Exit compa-

mental space of petrol stations. Last Exit DXB Bound is
decorated in a retro style; Last Exit AUH Bound presents
post-apocalyptic landscapes with a built-in open enter-
tainment complex with games, billiards, paintball, etc.;
Last Exit Al Khawaneej is a stop in the ranch style with a
rural landscape; Last Exit Al Qudra presents equestrian
sports with all the attributes and real horses.

The logo, an important component of the corporate
style, is probably the only unchanging element in the de-
sign of the four Last Exit stations.

Keywords: Last Exit, petrol station, environmental de-
sign, branding technologies and techniques, corporate style.

ny, which owns a small network of petrol stations,
going, in a certain sense, against the current, cer-
tainly deserves attention.

The petrol station on the Dubai—Abu Dhabi
highway is the most interesting one. The first en-
counter is amazing. Already at the entrance to the
station, there is a desire to get away from here im-
mediately, for your own safety. Skeletons of rust-
ing abandoned cars riddled with bullets, scattered
tires and canisters, fuel barrels... A man is slow-
ly approaching. As he approaches, thoughts are
racing: how to get out of here?... it is impossible
to go far, there is practically no petrol... do not
open the door... there is something familiar in this
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Fig. 1. Last Exit. Petrol station. Dubai, UAE

terrible sight... “Welcome to the Last Exit! Would
you like to fill up?”, he asks, displaying the bright
whites of his eyes and teeth. And then | recognise
these cars. There is a machine gun mounted on the
roof of one of them, another bristles with spears
and a giant ball-mace with spikes, a human skull
is attached to the bumper of a third one. | am in
the scenery of the cult Australian post-apocalyptic
movie, Mad Max (1979), directed by George Miller.

Let me remind the younger generation of the
plot of this drama. Not many have survived the
apocalypse. The survivors, having lost their human
appearance, are fighting for petrol. The main char-
acter, Max (starring Mel Gibson), comes up with an
idea, the last chance for a small group of people,
of how to escape from a gang of non-humans, tak-
ing away the last litres of fuel. How long will it last?
How many kilometres / hours can the fugitives sur-
vive? All the exhibits here remind us of this terri-
ble ending.

Thus, before us, there is a new image of a petrol
station. It is a truly unique museum, which contains
expensive exhibits; it is an environmental space,
decorated accordingly — several picnic areas, play-
grounds. Moreover, it is a food court: famous brands
such as Starbucks, Chicken, Baskin-Robbins, BBQ
Station, Sushi Station, and others are located in
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old trailers, presenting their signature dishes in a
food truck format. The company’s slogan, “Dubai’s
Original Culinary Establishment. Embark on a culi-
nary journey with our diverse food trucks, gourmet
street food on the go”, shifts the focus from pet-
rol stations and recreated Mad Max sets to cheap
fast food cuisine.

The brand is clearly splitting into separate lay-
ers. And it is not very clear which of them is a pri-
ority. However, for a visitor who has stopped for
petrol at a petrol station, it is obvious that the
main attraction of this unique space is the exhi-
bition, which includes several dozen objects. With
emphasised emotionality and authenticity, the ex-
hibits recreate artistic images of smashed, blown
up, mangled cars. Most of the real "cars-actors”
were destroyed during filming. Here are their won-
derfully reproduced replicas: Max Rockatansky's
(Mel Gibson) 1973 Ford Falcon XB GT Coupe, the
Nightrider's (Vince Gill) 1972 Holden HQ Mona-
ro two-door model, the D-class sedan with front-
wheel drive Mercury Sable Il, giant smashed heavy
trucks, tow trucks, and buses. One can even find
a forestry tractor HTZ T-157K with increased
cross-country ability, transformed beyond rec-
ognition, which fits perfectly into this compa-
ny and plays the role of one of the heroes of the

film. It is difficult to describe the joy of recognis-
ing certain models by viewers.

The bright artistic image of Last Exit is an alterna-
tive to the standardisation of the environmental de-
sign of petrol stations. You are offered to return not
just to the past, but to your own memories, experi-
ences — to the space of your personal biography.

At the Last Exit station, the plot of the mov-
ie gets an unexpected continuation. At this petrol
station (especially in the context of the UAE ter-
ritory), there is as much fuel as you want. Here, a
barrel of petrol is a table, canisters are stools. Sit
down, drink coffee. These broken cars will not go
anywhere else. Their drivers have scattered to cof-
fee shops: petrol — coffee — peace. In a typical
petrol station shopping pavilion, billiards are un-
expectedly discovered. There are practically no vis-
itors in this museum. Several amazed drivers and
their passengers do not linger long on the prem-
ises and continue on their way.

This creative space undoubtedly required a lot of
investment. The expensive recreation of the scen-
ery for the famous movie in order to design this
peculiar apocalyptic museum of petrol stations and
their maintenance in the open air in the frequent
sandstorms and in the hot climate of the UAE is not
easy. However, this unusual petrol station demon-
strates a special view on the design of the petrol
station environment, which is based on the rejec-
tion of unification, corporate style, the creation of
a bright image associated with the personal histo-
ry of each.

The rejection of clear design structures is not
new. In the 1960s, the Sacco chair, created by Ital-
ians Piero Gatti, Franco Teodoro, and Cesare Paolini,
became a kind of conceptual gesture and a mani-
festo of design denial. The shapeless chair, a sack
filled with plastic balls, without legs and armrests,
without a back, without clear outlines, is a prime il-
lustration of escaping the “rut” of stereotypes. Cer-
tainly, the Last Exit campaign is following the same
path, which, having created a network of stations,
managed to present a unique product, while oper-
ating with branding technologies and techniques.
All the main components, such as creating an im-
age and forming a positive impression of this brand
among consumers, attracting an audience, creating
associative links, designing attributes, are aimed at
promoting and demonstrating the main product.

Undoubtedly, it is not just a unique selling prop-
osition, but also an easily memorable, bright im-

Fig. 2. Last Exit. Petrol station. Dubai, UAE

age. Having created a network, Last Exit makes each
of the objects unique, emphasising the nostalgic
journey each time: Last Exit DXB Bound is decorat-
ed in the retro style of the 1950-60s; Last Exit AUH
Bound presents post-apocalyptic landscapes, with
a built-in open entertainment complex with games,
billiards, paintball, etc.; Last Exit Al Khawaneej is a
stop in the ranch style with a rural landscape; Last
Exit Al Qudra presents equestrian sports with vin-
tage attributes and real horses.

The logo, an important component of the cor-
porate style, is probably the only unchanging el-
ement in the design of the Last Exit stations. It is

Fig. 3. Last Exit. Petrol station. Dubai, UAE
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Fig. 4. Last Exit. Petrol station. Dubai, UAE

a figured shield divided into two unequal parts,
painted in red and green. The inscription, Last Exit,
is above. The logo represents a denial of all the
rules that establish the brand style, its values, phi-
losophy, emotional background, stylistics, colour-
istic, which should be reflected on all elements of
the corporate style. They are not there.

Of course, Last Exit, when modelling its brand,
uses all the technologies and techniques aimed at
promoting its name, creating an image, attracting
an audience. It is undoubtedly a competitive brand.
It is recognisable; it makes everyone who filled up
their car at this petrol station its advertising agent.
Are there many other petrol stations whose images
circulate on the Internet.? It offers much more than
just roadside petrol stations. The audience comes
here not only for the main product, fuel, but also
to spend their leisure time, and most importantly,
to gain unforgettable impressions: a unique muse-
um, picnic areas, a whole network of food courts.
The only thing that is missing here is a single sty-
listic design despite the fact that Last Exit, whose
corporate style, according to the logic of corporate
style, should be identical at each facility and rec-
ognisable. However, each station is unique. In fact,
only the name is an invariable part of the brand.
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A3C «LAST EXIT». KOHLUENLWA BPEHAA U
CPEAOBOTO AN3ANHA

AHHOMayuA: B ctaTbe aHanU3nMpyeTcs OnbIT CPeso-
Boro gm3sanHa A3C Ha npumepe Last Exit AUH Bound.
KomnaHus Last Exit B opranmzsauunm cpeabl A3C genaet
aKLeHT npexje BCero Ha Co3aHnn YHUKaAbHOTO Xy-
[0>XKeCTBEHHOro obpasa, ornepupys nNpn 3TOM TEXHO-
NOTNAMU U MHCTPYMEHTaMu 6peHaunHra. Bce ocHOBHble
cnaraemble: co3gaHne umugaxa n GopmMmpoBaHme noso-
XUTeNbHOro obpasa faHHoro bpenHga y notpebutenen,
npuBaeYeHNe ayanToOpun, Co3saHme accoumaTUBHbIX
cBA3en, An3aliH aTpubyTOB — BCe HanpaB/ieHO Ha 3aja-
4y MNPOABUXKEHMA U AE@MOHCTPALMN OCHOBHOTO MPOAYK-
Ta. HECOMHEHHO, 3TO He NPOCTO yHWKaAbHOE TOProBoe
npeaioXXeHne, HO U IerKO 3anoMUHaloLWMnecs spkme
0ob6pa3bl. KoMnaHusa 4eMOHCTpUpPYeT Lenblil psag Opuru-

YHUUKaLMS - O4MH U3 OCHOBHbIX TPEHA0B CO-
BpeMeHHOoro aunsalriHa. KopnopaTuBHbIA CTUb,
bUpMeHHble BpeHabl 3acTaBAAOT NPUAEPXKMBATL-
CAl OMNpeAeneHHbIX 1 He3bibeMblx NpaBu. Y3HaBa-
€MOCTb MOBCEMECTHO - BaXKHbI/ MOCbIA MHAYCTPUM
AMn3aliHa, OXBaTbIBAOLLLEN BCE CTOPOHbI HaLLEn Xn3-
HW: ceTeBble MarasuHbl, kade, NaBUIbLOHbLI BpeHao-
BbIX MapoK. TOT nepeyeHb HeCcKOHeUeH 1 B TOM
ymcne BkaroyvaeT aAmsariH A3C. XyA0XKeCTBEHHBbIR 06-
pa3 6eH30KON0OHOK TakxKe perjiaMeHTupoBaH. MNpo-
CTPAHCTBO CTPYKTYPUPOBAHO U He npejnoaaraet
JMLLIHMX 31€MEHTOB. 3TO KacaeTcs He TOo/IbKo 060-
PYZOBaHUs, HO U AW3aliHa CPEeAOBOro NPOCTPAHCTBA.

Ha/bHbIX pelueHnin cpegoBoro npoctpaHctea A3C: Last
Exit DXB Bound opopmaeH B cTune petpo, Last Exit AUH
Bound npegcraBaseT noctanokanunTuyeckme nersax,
C BCTPOEHHbIM OTKPbITbIM pa3BaeKaTebHbIM KOMMAeK-
COM C urpamu, bunbapaom, NeMHT60N0M U1 Ap., OCTaHOB-
Ka B CTWUJIe paHYO C AepeBeHCKNM neinsaxem B Last Exit
Al Khawaneej, Last Exit Al Qudra - KOHHbIA cnopT co
BCEMW aTPUBYTamMU N XXMBBIMU CKakKyHaMMW.

Jlorotvn, ABAAOWMIACA BaXKHbIM cnaraembiM dup-
MEHHOTrO CTWUAS, HaBEPHOE, eANHCTBEHHbIA HEU3MEH-
HbIVi S1eMeHT B 0pOpMIEHMIN YeTbipex CTaHuui Last Exit.

Knrouesele cnosa: Last Exit, A3C, cpedosoli dusaliH,
mexHo102uU U UHCMpyMeHmMeol bpeHOuHaa, upmeHHbili
cmue.

B 370l cdhepe 0cOBeHHO MHTEpPEeCHbI Apyrue pe-
weHuma. OnbIT kKomnaHuu Last Exit, Bragetouien He-
6onbwon cetbto A3C, nayLlen, B onpeseneHHoM
CMbIC/IE, MPOTUB TEYEHMSA, HECOMHEHHO, 3aCayXW-
BaeT BHMMaHMs.

Havnbonee nHTepecHa 3anpaBoyHas CTaHLUMUA Ha
Tpacce [lybaw - A6y [labw. NepBas BCTpeya nopa-
>KaeT BoOODOpaxeHue. Yke Ha Bbesje Ha TeEpPUTOPUIO
CTaHLMN BO3HMKAET XeaHWe HeMeleHHO ybpaTbea
oTCtoAa, pasy cobctBeHHOM be3onacHoCcTU. OCTOBbI
p>KaBerLLMX OPOLUEHHbIX U3pELLeYEHHbIX MyAsMU
MaLUWH, pa3bpocaHHble LWKHbI U KaHUCTPbI, 6HOUKM
OT TOM/IMBA... . MeaneHHO NpubanxaeTcs YenoBek.
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Fig. 5. Last Exit. Petrol station. Dubai, UAE

Moka OH NOAXOAMWT, MbICAW MEUYTCA: KakK BblOpaThb-
€A OTCHOAa; yexaTb JaNeKko HEBO3MOXHO - NpakTu-
yeckun HeT HeH3nHa; He OTKPbIBaTb ABepb; B 3TOM
CTpaLHOM BUAE eCTb YTO-TO 3HaKkomoe. «/obpo
noxanoBatb B «Last Exit»! 3anpaBnsatbca bygete?
- cBepkas 3ybamu 1 6enkamu rnas, - roBOpPUT OH».
W TyT, 4 y3Hato 3TV MalWHbIl - BOT Ha KpPbILLE OfHOW
13 HUX yCTaHOBAEH MyneMeT, Apyras OleTUHUAACh
KOMbAMMW U TMraHTCKUM LWapoM-6ynaBoi ¢ wunamu,

Fig. 6. Last Exit. Petrol station. Dubai, UAE
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Ha 6amnepe TpeTbel NPUKPenIeH YenoBeyYeckunin
yepen. fl - B Aekopauusax Kyn1bTOBOro aBCTpanuni-
CKOro noctanokaamninyeckoro ¢uabma «besym-
HbI Makc» (1979) pexunccépa Jxopaxa Muanepa.

HanoMHo A5 MONOAOro NOKONEHUA CHOXET
3TON ApamMbl. AMOKaANMNCUC NEPEXUIN HE MHOTHE.
OcTaBLUMECs B XXMBbIX, YTPaTB YeNoBeYyeckunin 0b-
NNk, 6oproTcs 3a 6eH3WH. [naBHbIN repoint Makc (B
rnaBHou poav Men TmbcoH) pa3pabaTbiBaeT naeto
NoC/NesHero WwaHca Aaa HebOobLION rpynmbl Ato-
Zieli - BblpBaTbCs OT HaHAbl HetOAEeN, yBO3S MO-
cnefHve IMTpbl roprodero. Hagonro nn ero xsatut?
CKONbKO KMNOMETPOB/YacOB CMOTYT MPOXUTL He-
rneubl? Bce akcnoHaThl 34eCb HanoMyHaeT 06 3ToM
cTpawHom duHane.

WTak, npes Hamun HOBbIA 06pa3 3anpaBoOYHOWN
CTaHUWW: 3TO AeNCTBUTENIbHO YHUKaNbHbIA MY-
3ei, B KOTOPOM cobpaHbl Aoporne 3KCnoHaThl;
3TO CpeAoBOe MPOCTPAHCTBO, KOTOpoe odopme-
HO COOTBETCTBEHHO - HECKOJ/IbKO 30H AJ/1f MUKHMN-
Ka, UTPOBble MIOLAAKK; 3TO — QYAKOPT: B CTapbiX
Tpennepax pacnoNoXNANCh N3BECTHbIE BpeHAbl
«Starbaks», «Checken», «Baskin Robbins», «BBQ
Station», «Sushi Station» n ap., npeacrasaatowme

bunpMeHHble Batoga B popmate dyaTpaka. CroraH
KoMnaHun «OpurnHanbHoe KynnHapHoe 3aBejeHne
[Ay6as. OTnpaBbTech B Ky/JMHAapHOE NnyTellecTBme C
HalWVMK pa3Hoobpa3HbIMK dyATpaKkaMm, N3biCKaH-
Hble 6/1t04a YAMYHON KYXHW Ha XO4y» NepeBosnT
akueHT c A3C 1 Bocco3gaHHbIx Aekopaunii duibma
«be3ymHbIN Makc» Ha gelueByto KyxHto dactdyaa.

bpeHy Ha rnasax paccnanBaeTca Ha HEeCKOJIbKO
nnactoB. /I He o4YeHb MOHATHO, KOTOPbLIA U3 HUX
npuopwuteteH. Ho ansa nocetnTens, 3aexasLUero 3a
6eH3nHoM Ha A3C oueBUAHO, UTO rNaBHas AOCTO-
NpVYMeYaTeNbHOCTb 3TOTO YHUKaIbHOro MPOCTPaH-
CTBa - 9KCMO3ULMNSA, HACUHUTbIBAIOLLAA HECKOIbKO
[ecATKOB 06BbEKTOB. DKCMOHaTbl BOCCO3JatoT Xy-
[0XeCTBeHHble 0bpa3bl  Pa3buTbIX, B3OPBaAHHbIX,
NCKOPEXEHHbIX MalWH C NOAYEPKHYTON 3MOLIU-
OHaNlbHOCTbIO U JOCTOBEPHOCTbLIO. BOALLIMHCTBO
peanbHbIX MallWH-aKTepOoB OblN0 YHNUUTOXEHO BO
BpPeMA CbeMOK. 34eCb 1X 3aMeyaTesIbHO BOCNPOU3-
BeAeHHble pensmku: XB GT Ford Falcon Coupe 1973
roga Makca PokataHcku (Man TmbcoH), Holden HQ
Monaro - aByxaBepHas mogenb 1972 roga Hou-
Horo E3pgoka (BuHc 'van), cegaH D-knacca c ne-
peaHum npueogoM Mercury Sable Il, ruraHTckne
pa3buTble TAXeN0BO3bl, 3BaKyaTopbl U aBTOOYChI.
MO>HO BCTPeTUTb Aaxke NpeobpaskeHHbIn A0 He-
Y3HaBaeMOCTN 1eCONPOMbILLNEHHbIV TpakTop XT3
T-157K c NoBbILLIEHHOW MPOXOANUMOCTbIO, OTANY-
HO BMMWCaBLUMIACA B 3Ty KOMMAaHWIO, U UrpatoLLnii
pOJib OAHOTrO 13 repoes puabma. PasocTb y3Ha-
BaHWA OMpejeneHHbIX MOAeNen 3puTenammn Tpya-
HO onucartb.

CraHgapTtusaumm cpegoBoro amnsariHa A3C npea-
CTaBNeHa asbTepHaTUBa - APKUIA XyAO0XKECTBEHHbIN
obpas «Last Exit». Bam npeanaratoT BepHyTbCS He
MPOCTO B NPOLLJIOE, HO B BalUW COBCTBEHHbIE BOC-
NMOMMHaHMA, MepPeXnBaHna - B MPOCTPaHCTBO Ba-
Len MMYHon Buorpadum.

Ha ctaHumw Last Exit ctoxxeT dnabma nonyyaet
HeoXWUAaHHoe npogoaxeHune. Ha 3ton 6eH30Ko-
NoHke (ocobeHHO B KOHTeKkCcTe Tepputopumn OAD)
TOMJMBA CKONbKO yroaHo. BoT - 6ouka n3-nog 6eH-
3MHa - 3TO CTOJ, KaHUCTpbI - TabypeTbl. Caanch, new
Kode. ITn pa3buTblie MalnHbI HosbLe HUKYAa He
noeayt. Nx Boagntenn pasbpenncb no KodpenHaMm:
6eH3nH — Kode - mup. B obbiuHoM gna A3C Top-
roBOM MaBWUIbOHE — HEOXWAAHHO ObHapy>KunBaeTca
6unnnapa. Nocetutenein B 3ToM My3ee npaktmye-
CKW HeT. HeckonbKo M3yMAEHHbIX BOAUTENEN U UX
naccaxmpbl He 40Jr0O 3aJep>XK1NBatoTCA Ha Teppw-
TOPUWN U NPOAOXKALOT CBON NyTb Aablue.

JTO KpeaTMBHOE NPOCTPaHCTBO HECOMHEHHO
noTpebosano 60/blMX BAOXEHWUNA. [JoporocTo-
flllee BOCNPOM3BeEeHME AeKopaL il N3BECTHO-
ro ¢unbmMa ANs co3gaHma 3Toro ceoeobpasHoro
anokanuntnyeckoro Mysesa A3C 1 cogep>kaHune nx
NnoZ OTKPbITbIM HE6OM MPM YaCTbIX NecyaHbix Hy-
pAx 1 B packaneHHoM kanmate OAD He npocTo.
Ho npumep 3101 HEOBBIYHOWN 3aNPaBOUYHON CTaH-
LUM AEMOHCTPUPYET, 0CObbINV B3rNaj Ha An3aliH
cpeabl A3C, B 0OCHOBe KOTOPOTro oTKa3 OT YHUU-
Kauun, GUPMEHHOro CTUAA, Co3jaHne SpKoro 06-
pa3a, CONPAXEeHHOro C IMYHON UCTOPUEN KaxAOoro.

OTKa3 OT ACHbIX CTPYKTYP AM3aiiHa He HOBOCTb. B
1960-x rr. Kpecno «Sacco», CO34aHHOe UTanbAHLAMMN
Meepo attn, PpaHko Teogopo n Yesape MNaonanHw,
CTano cBOeobpa3HbIM KOHLIeNTyaNbHbIM XXeCTOM U
MaHUdecTom oTpuLaHus An3aiiHa. bechopmeHHoe
Kpecs0 — MeLLOK, 3aN0JHEHHbI NAACTUKOBLIMM LLa-
pvikamu, 6e3 HOXeK 1N MOANOKOTHUKOB, 6€3 CMMHKY,
6e3 yeTkMx oUepTaHNN— XpPecToMaTUIAHbIA NpuMep
BbIXOZa U3 «koneu» ctepeoTnnos. OnpeseneHHo,
3TUM Xe nyTeM ugeT kamnanus Last Exit, kotopas,
CO3zaB CeTb CTaHLUWN, Cymena npeacTaBuTb YHU-
KasbHbI/ NPOAYKT, ONepupys Npu 3TOM TEXHOOT-
AMU N MHCTPYMeHTamMmn 6peHgmHra. Bce ocCHOBHble
cnaraemble: co3faHune nMnaxa n popmmpoBaHme
noaoXnTenbHoro obpasa gaHHoro 6peHza y no-
Tpebutenei, NpuBaeUYEHNE ayaAUTOPUM, CO3aHNe
accoLMaTUBHbIX CBA3eN, An3aiiH aTpmbyToB — BCe
HanpaB/ieHO Ha 3aayvy NPOABUXEHNS U AEMOH-
CTpaLumn OCHOBHOTO MPoAyKTa.

HecomHeHHO, 34eCb He MPOCTO YHMKaNbHOe TOp-
roBoe npeasioXXeHne, HO 1 1erko 3anoMUHaroLLMIA-
cs ApKMi 0bpas. Last Exit, co3gaB ceTb, Kaxablii U3
06BbeKTOB AenaeT YHMKaNbHbIM, akLLeHTUPYa KaX-
AblV pa3 HOCTanbrmyeckme nytewecreus: Last Exit
DXB Bound odopmaeH B ctune petpo 1950-60-
x; Last Exit AUH Bound npeactaBsisieT noctanoka-
NNNTUYECKMNE Men3axu, C BCTPOEHHbIM OTKPbITbIM
pa3BaekaTesIbHbIM KOMMIEKCOM C Urpamu, bunbsap-
[OM, NeNHTHOOM 1 4p.; OCTaHOBKA B CTU/E PaHUO
C fepeBeHcknM nerzaxem B Last Exit Al Khawaneej;
Last Exit Al Qudra - KOHHBbI CMOPT CO BUHTaXHbI-
MU aTpnbyTaMu ¥ XKMBbIMU CKaKyHaMMU.

JloroTun, ABAAKOLLMACA BaXKHbIM ciaraeMbiM Gup-
MEHHOrO CTUAA, HaBEepPHOE, efNHCTBEHHbI Heuns-
MEHHBIN 371eMeHT B odopMaeHUn cTaHumi Last Exit.
OUrypHbIN LWAT C pa3seNeHHbIM Ha ABe HepaBHble
4acTW, OKpalleHHble B KpacHbIV 1 3eNeHbll LiBeTa.
MoBepx Hagnuce - Last Exit. Jlorotun npeacraens-
eT cobon oTpuLLaHMe BCeX NpaBuJ, yTBEPXKAAROLLMX
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CTUAb BpeHAa, ero LLeHHOCTU, dunocodmo, smMo-
LMOHabHbIA GOH, CTUANCTUKY, KONOPUCTUKY, KO-
TOpble AOMKHbI b Bbl MPOYNTLIBATLCA Ha BCEX
aneMeHTax PUpPMeHHoro ctuna. Vx — Her.
KoHeuHo Last Exit, Mogennpys csoli 6peHa, nc-
Mo/b3yeT BCe TEXHONOTUN U MHCTPYMEHTbI, Hanpas-
NeHHble Ha MPOJABUXXEHWE CBOEro MMEHM, CO3AaHNs
VMUAXa, MPUBAEYEHNA ayAUTOPUN. DTO HECOMHEH-
HO KOHKYPEHTHO CNOCObHbIN B6peHa. OH y3HaBaem
- KaXKAoro, KTO 3anpaBuna MallWHY Ha 3TON beH-
30KOJIOHKE, OH JenaeT CBOVM PeK/JaMHbIM areH-
TOM. MHoro v euwe Havgetca A3C, doTorpadum
KOTOpPbIX pa3fieTatoTcsa B MHTepHeTe. OH npeana-

raeT MHOro 6osbluee, HeXenn NPOCTo NPUAOPOX-
Hble A3C. AyanTtopua npuxoauT croja He TObKO
33 OCHOBHbIM MPOAYKTOM — TOMJMBOM, HO U ANA
nposeAeHns AOCyra, HO raBHoe — 0bpeTeHuns He-
3abbIBaeMblix BMeyaTNeHUN — 3TO YHUKaNbHbIA My-
3el, 30Hbl AN NUKHWKA, Lenas ceTb Gya-KOpTOB.
EAVHCTBEHHO, Yero 3secb HeT — eANHOTO CTUINCTU-
yeckoro pelueHus. Mpun Tom, uto Last Exit, pupmeH-
HbI CTUb KOTOPOW, MO NOTMKE KOPNOPaTUBHOIO
CTUNA, JONMKEH BbITb TOXAECTBEHEH Ha KaXoM
obbekTe 1 y3HaBaeM. Ho kaxzaa CTaHUMA YHW-
KanbHa. Mo cyTn, HeM3mMeHHOM YacTbto GpeHaa AB-
NAeTCA TONbKO Ha3BaHwme.

BVBNTNOTPAGUSA:

1. ApxuTekTypHO-AW3aiiHepckoe NpoekTupoBaHue. AB-
TO3anpaBOYHas CTaHLMA: y4ebHO-MeToAMYecKoe MNo-
cobue no KypcoBOMY NMPOEKTUPOBAHUIO AN CTyEeH-
ToB criew. 270302.65 «/in3aliH apXUTEeKTYpPHOW cpesbl»
/ coct. C.W. VicTomuHa. - KpacHosipck: Cnb. desepan.
yH-T, 2012.

2. Konocosa V.M., Cngopos W.B. MpuHumnbl dpopmu-
poBaHUA QYHKLMOHaNbHO-NPOCTPaHCTBEHHON cpe-
Abl aBTOMOOWAbHbIX 3aMpaBOYHbIX CTaHLMIA 3a py-
6e>xxom // BecTHMK TOMCKOro rocyapCTBEeHHOro ap-
XUTEKTYPHO-CTPOMTENbHOTrO yHMBepcuTeTa. - 2018.
- N92. URL: https://cyberleninka.ru/article/n/printsipy-
formirovaniya-funktsionalno-prostranstvennoy-sredy-
avtomobilnyh-zapravochnyh-stantsiy-za-rubezhom-1
(nata obpalueHus: 12.01.2025).

3. HyrmaHosa H.W., rankoea K.A. ABTo3anpaBo4Hble
cTaHuuyn // COOpHUK TpysoB KoHbepeHumn / Mo-
ckBa: Pry HedTn 1 rasa um. .M. TybkuHa, 2021. - C.
129-131.

98

4. Tonctoa A.A. Cpesa kak 0bbekT Au3aiiHa: onpege-
NeHve MOHATUSA MeTOAOM ABYXYPOBHEBOW TpUaam-
yeckon AewndpoBkn // APXUTEKTOH: U3BECTUS BY-
30B. - 2021. - N92 (74) DOI: 10.47055/1990-4126-
2021-2(74)-16

5. UymaHenko K.IM. AnsaiiH B co3gaHmmn 6paHaa // N3-
BecTna HODY. TexHnuyeckmne Hayku. - 2008. - N2T.
URL: https://cyberleninka.ru/article/n/dizayn-v-
sozdanii-brenda (gata o6pateHus: 13.08.2021).

6. Angvesa, M.X. PUpPMEHHbIV CTUNb KaK COCTaBAAIO-
was vactb 6peHanHra / M.X. fiHanesa. - TekcT: He-
NoCpeACTBEHHbIN // Monogon ydveHbl. - 2021. -
Ne18 (360). - C. 264-267. URL: https://moluch.ru/
archive/360/80593/ (gaTa obpatieHus: 12.11.2024).



	Бурганова
	The_Space_ of_Culture_1.2025_Бурганова.pdf
	БУрагонрва2

